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ATSBAS

AGAINST THE SPREAD
-

BETTING ADVISORY SERVICES



We have  a  lo t  o f  g round to  cover  to  get  you  up  to  speed on
what  we can  do  fo r  your  spor ts  bet t ing  ambi t ions  -  le t ’ s  get  to
i t !

I f  you  want  to  learn  more  about  us ,  jus t  keep reading  th rough
our  prospectus  or  v is i t  our  webs i te  ATSBAS.com.  I f  you  have
any  press ing  quest ions  you  can  a lways  contact  our  account
representat i ves  to l l  f ree  a t  1 -800-772-1287 .

ATSBAS posts  h igh  qua l i t y  spor ts  bet t ing  se lec t ions  in
NFL ,  co l lege  footba l l ,  NBA ,  co l lege  basketba l l ,  MLB ,
NHL ,  as  we l l  as  MMA,  CFL ,  WNBA,  soccer ,  and horse
rac ing .  33  years  o f  un lock ing  the  growth  potent ia l  o f
spor ts  bet t ing  has  honed ATS in to  the  sharpest  cut t ing
edge spor ts  bet t ing  adv isory  serv ice  in  our  f ie ld .

With  both  the  depth  o f  exper ience  and breadth  o f  connect ions
on ly  th ree  decades  o f  hard  work  can  win ,  we  be l ieve  there  i s
no  bankro l l  we  cannot  g row .

Our  range o f  serv ices ,  f rom da i l y  p icks  to  fu l l  season
packages ,  ca ter  to  the  needs  o f  every  bet tor .  Wi th  met icu lous
spor ts  bet t ing  adv isors  to  gu ide  you ,  a  money-management
sys tem to  protect  you ,  combined wi th  a  proven se lect ions
team to  un leash  your  g rowth  potent ia l . . .
A l l  you  w i l l  have  to  do  is  s imply  r ide  w i th  us  as  we show you
the  path  we t ra i lb lazed to  success .

In  th is  p rospectus  we are  proud to  present :

-Fu l l  exp lanat ions  o f  each  o f  our  bankro l l  g rowth  programs
-The addi t iona l  serv ices  features  and too ls  we inc lude wi th
every  subscr ip t ion
-A summary  o f  our  e f fo r ts  to  outpace the  books  in  the  race  to
winn ings  th roughout  the  decades
-An in  depth account  of  one of  our  proudest  runs

Who We Are

W E  E V E N  H A V E  A N  E X C I T I N G  A N N O U N C E M E N T  F O R  A  N E W  P R O G R A M ,
U N L O C K I N G  C U T T I N G  E D G E  T E C H N O L O G I E S  T H A T  H A V E  A L R E A D Y  S H O W N

I M P R E S S I V E  R E S U L T S .  

http://atsbas.com/
http://atsbas.com/


A T S B A S  e x i s t s  t o  d e v e l o p  t h e  m o s t  r e l i a b l e  a n d  e f f i c i e n t
b a n k r o l l  g r o w t h  s e r v i c e  a n y  s p o r t s  b e t t o r  c a n  w i e l d  t o  t h e i r

a d v a n t a g e .  W e  b u i l t  o u r  s e l e c t i o n s  s y s t e m  t o  i d e n t i f y  t h e
d e c i d i n g  i n f o r m a t i o n  f o r  e v e r y  g a m e  a n d  d i s t r i b u t e  t h e

r e s u l t i n g  p i c k s  t o  d i s c e r n i n g  p l a y e r s ,  a l l  t o  m a x i m i z e  t h e
f i n a n c i a l  r e t u r n  f o r  e v e r y o n e  w h o  p i t c h e s  i n .

T h r o u g h  s t r a t e g i c  e x p e r i m e n t a t i o n ,  d e v e l o p i n g

t e c h n o l o g i e s ,  i n d e f a t i g a b l e  n e t w o r k i n g ,  a u t h o r i t a t i v e
e x p e r t i s e ,  a n d  g o o d  o l d  f a s h i o n e d  h a r d  w o r k  w e  s t r i v e  t o
o u t p e r f o r m  n o t  o n l y  t h e  r e s t  o f  t h e  i n d u s t r y  b u t  o u r  p r i o r
s u c c e s s e s  t o o .  W e  a r e  o b s e s s e d  w i t h  b e i n g  t h e  b e s t ,  a n d

o u r  b e s t  b e t t i n g  d a y s  a r e  a h e a d  o f  u s !

O u r  l i f e l o n g  c o m m i t m e n t s  t o  p r o a c t i v e  c u s t o m e r  s e r v i c e

a n d  p r o f e s s i o n a l  i n t e g r i t y  c o n t i n u e  t o  r a i s e  s t a n d a r d s
a c r o s s  t h e  s p o r t s  b e t t i n g  i n d u s t r y .  T h e  c o m b i n a t i o n  o f  o u r

u n r i v a l e d  p o s i t i o n  a t  t h e  f o r e f r o n t  o f  o u r  t r a d e ,  a n d  t h e
r i s e  o f  s p o r t s  b e t t i n g  l e g a l i z a t i o n ,  m a k e s  a  b r i g h t  f u t u r e

f o r  A T S B A S  j u s t  a s  g u a r a n t e e d  a s  o u r  r e s u l t s  f o r  o u r
m e m b e r s .

OUR MISSION



Our  unwaver ing  dr i ve  to  outcompete  ourse lves  remains  a
cr i t ica l  advantage in  the  constant l y  sh i f t ing  wor ld  o f  spor ts
bet t ing ,  but  the  des i re  fo r  success  a lone  is  not  enough to
achieve  i t .  The  oddsmakers  a re  no  s lackers  e i ther .  I f  they
were ,  the  books  wou ld  be  out  o f  bus iness .

The  raw success  o f  th is  d i f fe rent  approach ,  combined wi th
hard  work  and dedicated  customer  serv ice ,  t rans formed our
or ig ina l  team in to  the  cont inent -spanning  network  we run
today .

Yet  despi te  our  g rowth  over  the  years  one th ing  about  us  has
never  changed :  that  i s  our  t i re less  ambi t ion  to  be  the  best  a t
what  we do .

Look ing  back  on  our  33  years  in  bus iness ,  we  cannot  be  more
proud o f  our  path  to  success .  

A  lo t  has  changed in  th ree  decades .  We s ta r ted  f rom our
humble  1992 or ig ins  w i th  a  smal l  team of  spor ts  immersed
sources  and c l ient  representat i ves  work ing  round the  c lock
wi th  land l ine  phones  and pagers .  We were  the  t ra i lb lazers  who
f i rs t  p roved the  convent iona l  w isdom of  re l y ing  on  s ta t is t ica l
ana lys is  a lone  was  deep ly  f lawed .  We s tepped o f f  the  beaten
path  and bu i l t  a  serv ice  des igned to  ident i f y ,  p r io r i t i ze ,  and
exp lo i t  key  in format ion  as  i t  emerged in  rea l  t ime -  a l l  on  top
of  a  foundat ion  o f  s ta t is t ica l  ana lys is .  A f te r  a l l . . .  

I f  you  know a  key  p layer  won ' t  p lay  before  the  oddsmakers  do ,
what  more  do  you  need?

The Journey to the Top

W H E N  E X P L O I T I N G  W E A K  L I N E S ,  N O T H I N G  I S  M O R E
I M P O R T A N T  T H A N  W I N N I N G  T H E  R A C E  T O  T H E  I N F O



In  the  process  we learned that  to  beat  the  books  in  the i r  own
f ie ld  o f  exper t i se ,  we  had to  bu i ld  our  own data  aggregat ion
network  capab le  o f  in forming our  exper ts  more  dec is i ve
in format ion  qu icker  than  what  the  books  cou ld  do  fo r  the i r
eggheads .

Which  is  exact l y  what  we d id .  We love  what  we do ,  we  are
obsessed wi th  be ing  the  best  spor ts  adv isory  team in  the
wor ld  and the  resu l ts  speak  fo r  themse lves .

Ins tead ,  we  saw that  the  books  were  adapt ing  to  the  in ternet
fa r  fas ter  than  any  bet tor  cou ld  hope to  keep up wi th  on  the i r
own .  We looked ahead and saw what  th is  t rend meant  fo r  the
la rger  indust ry :  the  d i f fe rence between beat ing  the
oddsmakers  and them beat ing  us  h inged on  the  ' race  to  the
in fo ' .  Everyone who assumed they  cou ld  s tay  ahead o f  the
books  w i thout  bu i ld ing  the  d ig i ta l  capac i t y  to  beat  them in
that  race  were  le f t  in  the  dust .

ATS d idn ' t  assume,  we  ant ic ipated  th is  new cha l lenge and we
adapted to  overcome i t .  We were  never  sa t is f ied  w i th  "good
enough" ,  ATS surv i ved  to  th is  day  by  bu i ld ing  on  in i t ia l
successes  in  o rder  to  c reate  and tes t  d i f fe rent  s t ra teg ies  than
the  res t .

The  v ig i lance  o f  spor ts  books  is  noth ing  new ,  but  what  i s  new
is  the  growing d i f fe rence between the  in formed books  and the
unin formed pub l ic  ever  s ince  the  In ternet  came to
prominence .  There  were  p lenty  o f  peop le ,  even  ent i re
bus inesses ,  who assumed the  " In format ion  Age"  wou ld  s ta r t  an
unprecedented era  o f  ind iv idua l  bet to rs  reaping  end less  w ins .  
ATSBAS was  not  among them.

O D D S M A K E R S  S E T  W E A K  L I N E S  W H E N  T H E Y  M I S S  K E Y
I N F O R M A T I O N ,  S O  T H E I R  P E R C E P T I O N  O F  T H E  M O S T  L I K E L Y  S C O R E

I S  O F F  F R O M  T H E  A C T U A L  M O S T  L I K E L Y  O U T C O M E



Not  bad fo r  a  smal l  team,  a  dream,  and th i r t y  years  o f  e lbow
grease !

Now,  under  new ownersh ip  in  2024 by  ATS ins iders ,  ATS is  ab le
to  leverage the  addi t iona l  indust ry  connect ions ,  resources ,  and
ta lented teams in  our  ever  expanding c i rc les  towards  our
c l ients '  cont inued spor ts  bet t ing  success .  S ince  then our
annua l  se lec t ions  sys tem budget  has  great l y  expanded whi le  we
have  pu l led  o f f  our  most  impress ive  work  in  our  ent i re  bus iness
h is tory ,  and the  fu ture  i s  look ing  br ighter  every  day .

As  the  years  kept  pass ing  our  pos i t ion  in  the  market  kept
improv ing  -  unt i l  in  Dec .  2021  we proved that  we  are  the  best ,
aga in ,  as  ATS was  acqui red  by  Raketech  (STO:RAKE) .  Raketech
is  a  pub l ic l y  t raded iGaming company ,  mak ing  ATSBAS the  on ly
pub l ic l y  t raded spor ts  adv isory  serv ices  f i rm in  ex is tence .
Raketech  had spent  over  a  year  do ing  the i r  due  d i l igence to
make sure  they  were  get t ing  noth ing  less  than  the  best ,  and
out  o f  a l l  our  compet i to rs  they  went  w i th  us .  

So  on  Dec .  6 th  2021  the  acquis i t ion  o f  ATS by  Raketech  fo r  a
coo l  $15 .5m was  complete .



NOT ANOTHER CAPPER
-

WHY YOU DESERVE MORE THAN
MEDIOCRITY

There  a re  two main  reasons  fo r  the  books  rak ing  in  doub le
what  they  were  30 years  ago :  smal l  f i rms lack  access  to  c r i t ica l
in format ion  and do  not  re invest  enough towards  deve lop ing
the i r  se lec t ions  methodo logy .  Despi te  the  d isc ip l ine  and in i t ia l
success  o f  many ,  they  do  not  have  the  bus iness  in f ras t ruc ture
in  p lace  to  re l iab l y  get  the  key  in fo  that  w i l l  determine  f ina l
outcomes .

Most  o f  a l l :  they  do  not  re invest  the i r  w inn ings  or  earn ings
in to  deve lop ing  the i r  bet t ing  s t ra teg ies  or  in format ion
sources .  

In  fac t ,  a lmost  a l l  cappers  who s ta r ted  the i r  bus iness  in  the
las t  5  years  a re  on ly  work ing  wi th  the  exact  same pub l ic
in format ion  ava i lab le  to  any  bet tor .

Due to  how these  newer  cappers  depend ent i re l y  on  day  to  day
conf idence sa les  to  make ends  meet  they  a l l  l ack  the  capi ta l
to  fund the i r  g rowth  and deve lopment .  So  they ' re  fa r  f rom
swimming in  the  surp lus  needed to  advance the i r  own
se lect ions  sys tem in  s tep  wi th  the  res t  o f  the  indust ry ,  le t
a lone  get  ahead o f  the  curve .  

As  the  lega l i za t ion  o f  spor ts  bet t ing  spreads  f rom s ta te  to
s ta te ,  a  t ida l  wave  o f  new cappers  i s  c rash ing  in to  the  indust ry .
Count less  new bet tors  went  out  to  gamble ,  saw in i t ia l  re tu rns ,
and were  reborn  as  Capper  Nost radamus .  The  market  i s  f looded
wi th  p ick  prophets  who run  the i r  ent i re  shop o f f  a  soc ia l  media
account .  But  i f  a l l  these  fo lks  rea l l y  were  the  next  B i l l y  Wa l te rs
jus t  ask  yourse l f :  why  a re  gamblers  los ing  more  money ,  and
spor ts  books  w inn ing  more  money ,  than  ever  before?

A R E  Y O U  A  R E C R E A T I O N A L  B E T T O R ?
O R  I S  M A K I N G  M O N E Y  Y O U R  # 1  P R I O R I T Y ?

I F  Y O U  P L A Y  F O R  P R O F I T  C A L L  1 - 8 0 0 - 7 7 2 - 1 2 8 7  N O W



E V E R Y  B O O K  H A S  A  T E A M  W O R K I N G  R O U N D  
T H E  C L O C K  T O  K E E P  T H E M  W I N N I N G .

L E T  A T S  B E  Y O U R  T E A M .

That  same lesson is  repeat ing  r ight  now across  thousands  o f
much smal le r  ent repreneurs ,  the  on ly  d i f fe rences  a re  that  the
average s ize  o f  the  s ta r tups  a re  smal le r  and that  books  on
average are  w inn ing  a  lo t  more .  Th is  i s  the  unseen cost  o f
underest imat ing  what  i t  takes  to  beat  the  books  a t  the i r  own
game!

We shou ld  know ,  a f te r  a l l  we  saw a  s imi la r  t rend r i se  and pop
wi th  the  Dot-Com bubb le  a lmost  a  quar te r  century  ago .  Spor ts
bet t ing  has  never  been an  easy  indust ry  to  break  in to .  As  many
la te-90s tech  gurus  d iscovered ,  re l iab le  spor ts  bet t ing
success  demanded more  than  a  degree  in  s ta t is t ics  and a
ca lcu la tor .  I t  requ i red  f i rm re la t ionsh ips  w i th  t rus twor thy
contacts  both  in  the  r ight  locker  rooms and in  the  r ight
execut i ve  o f f ices ,  and everywhere  in  between .  

Gone are  the  days  when one person can  cons is tent l y  beat  the
books ,  the  on ly  v iab le  s t ra teg ies  le f t  a l l  depend on  teams .

The end resu l t  for  these smal ler  f i rms -  h i t t ing a  los ing st reak
and having to  move on to  another  job -  is  on ly  a  matter  of  t ime.



NEVER OVERLOOK
THE UNDERDOG

Theoret ica l l y  any  smal l  f i rm wi th  a  f i ve  f igure  budget  s tands
some chance o f  put t ing  a  team together  that  can  f ind  those
gaps  wi th  some regu la r i t y .  A f te r  a l l ,  in  the  o ld  days  they  on ly
had to  break  52 .34% to  get  back  in  the  b lack  r ight?

Now despi te  how bet tors  a re  los ing  more  than  they  ever  have
before ,  and despi te  how books  have  more  resources  to  re invest
in  the i r  p red ic t ions  every  year  -  there  i s  s t i l l  a  fo r tune  to  be
made fo r  the  d iscern ing  p layer .  Dav id  can  s t i l l  b ra in  Go l ia th  i f
he  keeps  h is  nerve .  There  is  a  way  to  w in ,  and win  re l iab l y
enough to  grow your  bankro l l  season a f te r  season .  

Why?

What  you  need to  unders tand is  the  oddsmakers  don ' t  se t  l ines
for  what  they  th ink  the  marg in  o f  v ic tory  w i l l  be ,  they  set  l ines
for  where  the  pub l ic  money  w i l l  be  sp l i t .  The  books  do  not
pro f i t  in  the  long te rm by  set t ing  l ines  that  d iv ide  the  pub l ic ’ s
money  uneven ly ,  so  that ’ s  where  the i r  a t tent ion  is  focused .  Th is
g ives  those  wi th  the  sk i l l s  and the  connect ions  to  f ind  gaps
between the  even d iv id ing  l ine  and the  t rue  marg in  o f  v ic tory  -
and exp lo i t  those  gaps  fo r  a  re l iab le  pro f i t  over  t ime .  S ince  the
point  spread is  the  most  popu la r  bet  in  the  indust ry ,  th is  tac t ic
is  commonly  known as  “bet t ing  Agains t  The  Spread”  -  and now
you know how ATS got  our  name!



Not  so  these  days ,  techno logy  and ins tantaneous  data  access
has  changed the  game.  Mid  to  upper  50 percent i les  jus t
doesn ' t  cu t  i t  anymore  wi th  in f la ted  v ig  and fa r  sharper  l ines
than any t ime in  bet t ing  h is tory .  Today  a  mid  to  upper  60
percent i le  i s  where  you  have  to  be  to  ac tua l l y  make money .

Some handicapping serv ices  brag  about  75-80 percent  w in
ra tes .  Here ' s  the  t ru th :  there  a re  hard  l imi ts  between what  a re
and are  not  rea l i s t ic  long te rm expecta t ions ,  and every  long
term c la im above  75% crosses  those  l imi ts .  Everyone has
winn ing  weeks  that  a re  that  good -  some even have  winn ing
seasons  -  but  ask  these  serv ices  how they ' ve  per fo rmed over  5 ,
10 ,  20 or  even  30 years?

You ' l l  f ind  those  75-80% c la ims a l l  d ry  up  on  that  sca le  o f
t ime ,  p lus  one unsurpr is ing  fac t :  most  o rganizat ions  making
those  c la ims haven ' t  even  been around long enough to  prov ide
that  k ind  o f  long- term h is tory  in  the  f i r s t  p lace .  Ver i f ied
documented resu l ts  th roughout  our  h is tory  have  earned us  the
respect  o f  a  lo t  o f  peop le ,  inc lud ing  books  and even some of
our  compet i to rs .  Many  f i rms p lay  the  hype game.  You want
ver i f ied  documented resu l ts  and an  open-book  po l icy  f rom day
one ,  and i f  you ' re  bet t ing  to  w in  a  pro f i t ,  you  deserve  that .

I T  C O S T S  M O N E Y  T O  M A K E
M O N E Y ,  A N D  A T S  B U D G E T S

O V E R  $ 2 M  A N N U A L L Y  T O
P R O V I D E  T H E  S H A R P E S T
A D V A N T A G E  M O N E Y  C A N

B U Y .

S E I Z E  Y O U R  A D V A N T A G E
C A L L :  1 - 8 0 0 - 7 7 2 - 1 2 8 7

T O D A Y



DATE PICK SCORE W/L UNITS NET
UNITS

11/17

11/15

11/16

11/19

11/14

11/18

11/20

NET FOR THE WEEK:

BAYLOR +2.5 VS TCU

WASHINGTON +11 VS
PHILADELPHIA

KANSAS CITY -5 VS LA
CHARGERS

OHIO -4 VS BALL STATE

CLEMSON -18.5 VS MIAMI

EASTERN MICHIGAN +7.5 VS
KENT STATE

UTAH STATE -1 VS SAN JOSE
STATE

ILLINOIS +17.5 VS MICHIGAN

NEW ENGLAND -3 VS NY JETS

TULSA -14 VS SOUTH FLORIDA

TENNESSEE +3.5 VS GREEN BAY

ARKANSAS +2 VS MISSISSIPPI

PITTSBURGH +4 VS CINCINNATI

10-3

17-19

32-18

31-24

40-10

27-17

28-29

21-27

42-27

48-42

30-37

32-21

35-31

WON

WON

WON

WON

WON

WON

WON

WON

WON

WON

LOST

LOST

LOST

-4

-6

-6

+4

+4

+4

+9

+9

+9

+9

+9

+5

+3

+4

+4

+4

+3

+43

-7.2

-4.4

TWO WEEKS OF LOCK CLUB
AND NEARLY 70 UNITS OF WINNINGS

N E T  F O R  T H E  W E E K :  + 4 7 . 4



DATE PICK SCORE W/L UNITS NET
UNITS

11/21

11/27

11/22

11/25

11/26

11/24

TENNESSEE -14 VS
VANDERBILT

TEXAS TECH +2.5 VS
OKLAHOMA

BAYLOR +9 VS TEXAS

LA CHARGERS -2.5 VS
ARIZONA

SAN FRANCISCO -10 VS
ARIZONA

DETROIT +10 VS BUFFALO

UTAH -29.5 VS COLORADO

FLORIDA +10 VS FLORIDA
STATE

SAN FRANCISCO -9 VS NEW
ORLEANS

NORTH CAROLINA -6.5 VS
NORTH CAROLINA STATE

WAKE FOREST -3.5 VS DUKE

OHIO -7 VS BOWLING GREEN

KENTUCKY -3 VS LOUISVILLE

TENNESSEE +1 VS CINCINNATI

13-0

56-0

16-20

38-10

27-30

31-34

38-14

51-48

27-38

26-13

25-28

25-24

38-45

63-21

WON

WON

WON

WON

WON

WON

WON

WON

WON

LOST

LOST

LOST

LOST

LOST

+8

+8

+4

+4

+5

+5

+2

+7

+7

-7.7

-6.6

-5.5

-5.5

-5.5

-6

+4

+4

+2

-7.1

+22.3

N E T  F O R  T H E  W E E K :  + 1 9 . 2 T W O  W E E K  N E T :  + 6 6 . 6



MAKING SUSTAINED GROWTH
RELIABLE

Only  get t ing  warmed up ,  jus t  so  you  know .

So what  does  ATSBAS do d i f fe rent l y  that  has  empowered our
r ise  to  the  top  o f  th is  tough indust ry?  Fa i r  warn ing :  the  answer
to  th is  quest ion  is  not  shor t .

Over  the  las t  33  years  ATSBAS has  grown our  se lec t ions  team
into  over  two hundred propr ie ta ry  sources .  Every  o ther  company
brags  about  decades  o f  net  exper ience  across  the i r  team,  we
measure  ours  in  centur ies .  We are  a lways  honing  our  sys tem
and network ing  wi th  ver i f ied  ta lent  to  set  the  next  new records
we then a im to  surpass .

Noth ing  is  more  impor tant  to  us  than  winn ing .

Winn ing  in  th is  indust ry  requi res  ident i f y ing  the  most  l i ke l y
fu ture  w i th  more  prec is ion  than  the  books ,  and our  own budget
re f lec ts  our  p r io r i t i za t ion  o f  that  p rec is ion  s ince  our  s ta r t  in
1992 .  Every  year  we set  over  $2  mi l l ion  as ide  fo r  spending on
every th ing  f rom scouts ,  cont ractors ,  and books ide  sources  -  to
new s ta t is t ica l  mode ls  and techno log ica l  par tnersh ips .

A NETWORK OF EXPERTS



The best  mode ls  take  the  t ime to  get  as  c lose  to  the  to ta l
p ic tu re  o f  what  they  a t tempt  to  pred ic t  as  poss ib le ,  and every
deta i l  adds  to  the  to ta l  p ic tu re .  So  we exceed the  spor tsbook 's
capabi l i t ies  because  we don ' t  jus t  focus  on  past  resu l ts  and
p layer  s ta t is t ics .  We go deeper  in to  the  var iab les  which
determine  dynamics  w i th in  the  teams as  we l l  as  between
p layers  and suppor t ing  s ta f f .  Wi th  fewer  surpr ises  to  fear ,  you
have  more  re turns  to  w in .

Th ink  that ’ s  a l l?  Not  jus t  ye t !

Most  companies  work  w i th  pred ic t i ve  s imula t ions  o f  some k ind .
There ' s  sophis t ica ted  data  co l lec ted  about  every  p layer ,  in ju ry ,
coaching  tendency  and more  that  a re  run  th rough "s ims , "  o r
s imula t ions .

These  s ims run  the  game wi th  the  data  they ' re  g iven  and
predic t  a  probab le  outcome,  o r  a  ranked ser ies  o f  most
probab le  outcomes .  But ,  they  a re  on ly  as  accurate  as  the  data .
Over  the  years  we ' ve  acqui red  and deve loped our  own ana ly t ics
team complete  w i th  a  lo t  o f  the  same sys tems that  oddsmakers
use .

TODAY ’S  INFO MEETS
TOMORROW’S TECH



WINNING THE FUTURE
BY

MAKING THE FUTURE

Three  decades  o f  ga ins  empowered us  to  press  these
advantages  even fu r ther  and d iscover  new ways  to  de l i ver
h igher  re turns .  More  than  ever  before  we are  reach ing  out  to
other  o rganizat ions  ins ide  and outs ide  the  indust ry  to  c reate
and tes t  new ideas ,  s t ra teg ies ,  and sources  fo r  se lec t ions .

Over  the  past  year  ATS has  cont racted  mul t ip le  machine-
learn ing  teams to  deve lop  new Ai  mode ls  fo r  every  major
spor ts  league that  our  c l ients  bet .

T H E  B O O K S  D O  N O T  G I V E  U P  T H E  G O O D S  E A S Y
G R O W I N G  Y O U R  B A N K R O L L  T A K E S  A  T E A M

W E  D O  N O T  W O R K  W I T H  L E S S  T H A N  T H E  B E S T

W H Y  S H O U L D  Y O U ?  C A L L  A T S B A S  T O D A Y !



STILL ON THE SIDELINES ,  OR READY
TO STEP IN?

THE ENDZONE IS  WIDE OPEN
JOIN US ON THE FIELD AND CONTACT
AN ACCOUNT REPRESENTATIVE TODAY

By harness ing  the  power  o f  AI ,  the i r  p la t fo rm revo lu t ion izes
the  way  NFL fans  engage wi th  the  spor t .  I t  serves  as  a  one-
s top  d ig i ta l  hub ,  p rov id ing  AI-dr i ven  NFL game predic t ions ,
in -depth  match-up ana lys is ,  and p layer  per fo rmance va lues
based on  advanced ana ly t ics .  The i r  goa l  i s  to  e l iminate  the
scat te red ,  mu l t i -p la t fo rm hunt  fo r  in format ion  fans  o f ten
endure .  Ins tead ,  they  o f fe r  a  cent ra l i zed ,  s t reaml ined ,  and
smar t  p la t fo rm where  fans  can  f ind  every th ing  they  need ,
backed by  robust  AI  ana ly t ics .

The i r  mode l  can  a lso  p ick  w inners  too ,  and in  fac t  has
achieved s tagger ing  ROIs  o f  over  50% wi th  parameters  set  to
exc lude p lays  whose odds  were  worse  than  - 150 .  The i r  las t
NFL season saw an  86 .36% week ly  p ro f i tab i l i t y  ra te .

Th is  i s  how ATSBAS faces  the  fu ture  o f  spor ts  bet t ing :  w i th
the  ambi t ion  to  redef ine  what  i t  means  to  be  the  best  w i th
every  bet tor  w i l l ing  to  jo in  us .

1 -800-772-1287



ATSBAS isn ’ t  here  to  jus t  send out  p icks  and expect  members
to  know how to  make the  best  use  o f  them.  Bet tors  come to  us
because  we not  on l y  p rov ide  top  qua l i t y  in format ion ,  we  show
members  how to  make the  h ighest  ROI  f rom our  se lec t ions  too .

Whi le  we can  and do  work  w i th  p layers  who jus t  want  the  p icks ,
we  s t i l l  want  to  prov ide  the  best  odds  fo r  a l l  o f  our  members
and that  means  equipping  them wi th  the  r ight  too ls  and
spec ia l  features  fo r  the  job .  

For  a  spor ts  bet tor ,  money  management  i s  no  less  impor tant
in  making  money  as  p ick ing  winners .  What  good is  i t  to  p ick
winners  i f  you  don ’ t  manage the  winn ings  enough to  keep
bet t ing  on  winners?  Not  much good a t  a l l .  Susta ined growth
depends  on  managing the  assets  you  want  to  grow and there
s imply  i s  no  way  a round that .  Unfor tunate l y  many  companies
jus t  le t  the i r  p layers  s ink  or  swim on the i r  own ,  but  we  take  a
longer  te rm v iew o f  the  s i tuat ion  than  most .  

The  bas ic  idea  o f  bankro l l  management  i s  to  def ine  and fo l low
a set  o f  ru les  that  determine  how much to  s take  on  any  g iven
wager .  These  ru les  shou ld  be  based on  your  overa l l  bankro l l ,
to ta l  p ro f i t / loss  fo r  a  g iven  set  o f  t ime ,  and your  bet t ing
goa ls .

We go in to  deta i l  about  how to  es tab l i sh  these  ru les  once you
become a  member .  A f te r  a l l ,  our  job  is  to  protect  your  bankro l l
by  min imiz ing  r i sk  and max imiz ing  ga ins !

WHAT YOU WILL GET
THE SPECIAL FEATURES AND

TOOLS IN EVERY PACKAGE

THE UNIT RATING SYSTEM

D O  Y O U  P L A Y  F O R  F U N ,  O R  I S
M A K I N G  M O N E Y  Y O U R  # 1  P R I O R I T Y ?

C A L L  1 - 8 0 0 - 7 7 2 - 1 2 8 7  N O W



The ATS team wants  to  he lp  you  assemble  a  spor ts  bet t ing
por t fo l io  l i ke  you ' ve  never  dared to  dream of  before .  But  th is
is  so  much more  than  a  subscr ip t ion  to  se lec t ions .  You ' l l  have
access  to  every  top- ra ted  da i l y  se lec t ion  and you ' l l  be  p lugged
di rect l y  in to  the  machine  that  i s  the  ATS team wi th  on- the-
spot  contact  to  your  ATS por t fo l io  agent  24/7 .

Your  adv isor  i s  ava i lab le  to  coach and consu l t  w i th  you  about
las t  minute  bet t ing  dec is ions ,  l ines  or  bankro l l  management .

We prov ide  the  f inanc ia l  adv isors  who s t r ike  the  ba lance
between your  spec i f ic  goa ls  and f inanc ia l  s i tuat ion .

Ins tead o f  shor t  l i ved  f inanc ia l  w indfa l l s ,  you  get  la rger  sca le
winn ings  more  cons is tent l y  over  your  ent i re  season .  I t ' s  about
the  sharp  gu idance we g ive  every  ATS c l ient  regard ing  not
on ly  how much to  bet ,  but  how to  manage your  wagers  f rom
your  prev ious  w inn ings  to  compound the  next  success  in to
more  pro f i t .

Wi thout  ba lanced f inanc ia l  gu idance ,  a  season can  go  south
quick l y .  ATS is  one  o f  the  on ly  f i rms o f fe r ing  exper ienced
management  o f  your  por t fo l io  to  ensure  s teady  growth  over
the  long te rm.

1  ON 1  ADVISOR ACCESS



The ATS team has  a  p lan  to  ach ieve  s ign i f icant  re turns  fo r
every  ca l iber  o f  bet to r ,  and the  resu l ts  a re  two programs to
cater  to  the  d i f fe rent  needs  o f  lowest  th rough h ighest  s takes
p layers .

You ' re  connected to  a  revo lu t ionary  soc ia l  media  moni tor ing
team,  a l l  the  ins ide  contacts ,  the  opening  oddsmaker ,  the
Johns  Hopkins  A i  team,  and the  money  management/ f inanc ia l
team.  In  the  end ,  you ' l l  get  the  most  re l iab le  and up  to  date
in format ion  ava i lab le ,  wh ich  wi l l  make a  huge d i f fe rence to
your  bot tom l ine .

A l l  o f  th is  i s  yours  th rough your  dedicated  bet t ing  adv isor ,

who wi l l  be  happy  to  not  on l y  he lp  manage your  bankro l l  but
a lso  he lp  you  dec ide  which  program is  r ight  fo r  you  and the
way  you  bet  as  we l l .

The  Lock  C lub  is  ATS ’s  f lagsh ip  investment  program,  des igned
for  bet tors  who are  work ing  wi th  comfor tab le  bankro l l s  and
who are  seek ing  aggress ive  ga ins .  In  addi t ion  to  our  bankro l l
management  sys tem and dedicated  C l ient  Por t fo l io  Managers ,
the  Lock  C lub  o f fe rs  our  h ighest  ra ted  se lect ions .  The  resu l t  i s
a  much more  fas t  paced serv ice  that  rewards  bo ld  p layers  w i th
rap id  and s ign i f icant  re turns .

The  ent ry - leve l  p rogram is  a  serv ice  we use  to  he lp  lower
s takes  p layers  grow the i r  bankro l l  a t  a  much more  cont ro l led
and gradua l  pace .  I t  posts  about  a  p ick  per  day  per  spor t ,  and
the  p lays  a re  lower  ra ted  to  keep the  s takes  w i th in  our  p layers '
budget .

T H E  B O O K S  N E V E R  G O  T O  B A T T L E  A L O N E
W H Y  S H O U L D  Y O U ?

C A L L  1 - 8 0 0 - 7 7 2 - 1 2 8 7  T O D A Y

THE LOCK CLUB

BETSMART BANKROLL BUILDER

PLANS FOR VICTORY


